"MARKETING DIGITALY
COMERCIO ELECTRONICO”

Seminario/ Taller:
Fernando Chavez Gomes da Silva

Zoftcoapps Software SRL



PROGRAMA

1.  Marketing en Buscadores
2. Performance Marketing: Afiliacion y Permission Marketing
3. Tecnicas de Investigacion, CRM y Fidelizacion Online

4.  Estrategias en Social Media
. Entorno Social Media: ;Qué es el Social Media Optimization?
Estrategia Social Media

a
b

c. Social Media Plan. Buzz marketing o como influir en la imagen de mis productos y servicios a traves
de los nuevos medios.
d

e

. Dinamizacion y Gestion del Social Media Plan.
. Formatos publicitarios en las principales redes sociales.

5. Mobile e-commerce
6. Diseno y Usabilidad (Ul/UX)

7. Operaciones del Comercio Electronico
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COMERCIO ELECTRONICO E INNOVACION
'_/‘/ NEW & INTERESTING FINDS ON AMAZON &‘r—”—’-‘ ‘ I . i“",
Q

amazon Al +

EN Hello, Fernando
@® ~ Account&Lists + Orders Prime ~ e Cart

Departments ~ Browsing History ¥ Fernando's Amazon.com Today's Deals Gift Cards & Registry Sell Help

DASH INTO FALL

Buy 2, Get 1 Free

amazon dash

BUTTON DEVICES

Limited-time offer

Hi, Fernando PRIME FRESH VIDEO MUSIC
CUSTOMER SINCE 2011
Welcome to Prime Student! GROCERY DELIVERY INCLUDED WITH PRIME AMAZON MUSIC UNLIMITED
YOUR ORDERS Let's get started. Start your FREE trial Top movies & TV shows 6 months for $6

o

0 recent orders



am §’Z70n Amazon Echo & Alexa Devices ~

EN Hello, Fernando
Departments ~ Browsing History + Fernando’s Amazon.com Today's Deals Gift Cards & Registry Sell Help @ ~ Account&Lists ~ Orders P

Amazon Devices Echo & Alexa Fire Tablets  AmazonFire TV ~ Kindle Dash Button Accessories Certified Refurbished Discussions Kindle Support Manage Your Content and Devices

Echo & Alexa Devices

Echo and other Alexa devices let you instantly connect to Alexa to play music, control your smart home, get information, news, weather, and more using just your voice.

amazon $12999

Now with hands-free mode

Amazon Devices




